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Monthly Media Report



Earned Media Dashboard
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Total Media Placements

87

Total Reach 

445.8M

Total Media Value 

$4.1M

Top 3 Local Media Outlets

1. WBBM Radio
2. WBEZ Radio
3. NBC 5 Chicago



Media Dashboard

4

Media by Outlet Type

5%

38%

23%

34%

Print Radio Television Web

Most Common Topics

1. Narcan Vending Machines
2. CEO Update
3. CCDPH - Syphilis



Top Headlines
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Cook County will use vending machines 
to increase Narcan access

Scientists warn scurvy is making a 
comeback. What you should know.

Surgical robotics helps Cook County 
Health improve patient outcomes and 
health equity 

Hospitales, Cárcel y Juzgados del 
Cook County tendrán Narcan 
gratis/Cook County Hospitals, Jails 
and Courts to Get Free Narcan 

Cook County Board approves new 
health system CEO 

Stories of Hope: Facing Breast Cancer 

What is ‘walking pneumonia' and 
what are the symptoms? CDC warns 
of rise in cases 

Cook County Public Health Offers Free 
Covid and Flu Vaccinations 



Narcan Vending Machine Press Conference
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38 media placements
Potential reach: 5.8M individuals
Advertising value equivalency: $134.9M



Social Media Report



Social Media Summary
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During October 21 – November 17, 2024, the communications team posted content on Facebook, Twitter, Instagram and 
LinkedIn for Cook County Health.

• ​Facebook – 52 posts
https://www.facebook.com/Cookcountyhhs/

• Twitter – 51
https://twitter.com/CookCtyHealth

• Instagram – 52 posts (includes stories and IGTV) 
https://www.instagram.com/cookcountyhealth/

• LinkedIn – 51 posts
https://www.linkedin.com/company/cook-county-health/

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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Twitter Facebook 

• Impressions: 5.7K (up 10%)
• Post Link Clicks: 14
• Engagements: 96 (up 68%)
• Followers: 4,700

• Total impressions: 38.3K 
• Post engagement: 3.4K
• Post reach: 29.4K
• Page followers: 9,096 (up 19 from last month)

LinkedIn Instagram

• Impressions: 44.5K (up 9%)
• Page Views: 2.4K
• Engagements: 3.6K
• Followers: 15.2K (up 2%)

• Impressions: 21.2K (up 41%)
• Engagement: 587 (up 29%) 
• Profile visits: 472 (up 5%) 
• Followers: 3,709 (up 29)

(In comparison to last year during the same time period)



Facebook Insights
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Top Posts

Reach: 4.3K
Impressions: 8.1K
Video Views: 8.0K

Reach: 2.3K
Impressions: 2.6K
Engagement rate: 18.2%



Twitter Insights
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Top Posts

Impressions: 353 Impressions: 249



Instagram Insights
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Top Posts

Impressions: 2.2K
Reach: 1.9K
Likes: 76

Impressions: 1.8K
Reach: 1.4K
Likes: 56



LinkedIn Insights
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Top Posts

Impressions: 6.5K
Likes: 220
Engagement rate: 9.3%

Impressions: 3.2K
Clicks: 147
Engagement rate: 10.9%
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