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Monthly Media Report



Earned Media Dashboard
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Total Media Placements

115

Total Reach 

1.3B

Total Media Value 

$12.2M

Top 5 Local Media Outlets

1. WBEZ

2. WBBM Radio
3. WTTW
4. CBS 2 Chicago

5. NBC 5 Chicago



Media Dashboard
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Media by Outlet Type

6%

25%

25%

44%

Print Radio Television Web

Most Common Topics

1. COVID
2. CEO Search Update
3. Budget Updates
4. ION Lung Cancer Screening
5. Behavioral Health Workforce Forum



Top Headlines

5

Cook County Health unveils new tool in 

diagnosing lung cancer 

Health leaders discuss rise in 

cyberattacks 

Oncologist celebrating 55 years at 

Stroger Hospital, and her 87th 
birthday 

“La sífilis se detiene 

conmigo”/“Syphilis stops with me”

Mental health workforce would have 

to double in 5 years to meet demand: 
report 

Durbin Announces New Resources To 

Address Child Lead Poisoning Risks In 
Chicago 

How to order free, at-home COVID 

test kits in Illinois through USPS 

El Departamento de Salud del Condado 

de Cook Lanza un Sistema Robótico de 
Biopsia de Cáncer de Pulmón



Top Source Competitor Report
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Share of Voice by Percentage

Cook County Health UIC Hospital

Northwestern Medicine University of Chicago

Rush Hospital

Top Content

Top Article by Reach
Article from the source with most monthly visitors.

Top Article by Reach & Volume
Article with most republishes.

How Cook County Health compares to area hospitals in media coverage by top local outlets 



ION Robotic Lung Bronchoscopy Press Conference
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13 media placements
Potential reach: 5.8M individuals
Advertising value equivalency: $53.3K



Social Media Report



Social Media Summary
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During September 23 – October 20, 2024, the communications team posted content on Facebook, Twitter, Instagram and 
LinkedIn for Cook County Health.

• ​Facebook – 45 posts
https://www.facebook.com/Cookcountyhhs/

• Twitter – 47
https://twitter.com/CookCtyHealth

• Instagram – 47 posts (includes stories and IGTV) 
https://www.instagram.com/cookcountyhealth/

• LinkedIn – 49 posts
https://www.linkedin.com/company/cook-county-health/



Social Media Summary
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Twitter Facebook 

• Impressions: 4.9K (up 14%)
• Post Link Clicks: 13
• Engagements: 57
• Followers: 4,800

• Total impressions: 75.4K (up 162%) 
• Post engagement: 5.0K (up 146%) 
• Post reach: 29.4K
• Page followers: 9,077 (up 60 from last month)

LinkedIn Instagram

• Impressions: 40.8K (up 28%)
• Page Views: 2.5K (up 29%) 
• Engagements: 4.9K (up 56%) 
• Followers: 15K (up 2%)

• Impressions: 15K (up 30%)
• Engagement: 448 (up 51%) 
• Profile visits: 448 (up 21%) 
• Followers: 3,680 (up 47)

(In comparison to last year during the same time period)



Facebook Insights

11

Top Posts

Reach: 17.5K

Impressions: 1,449
Engagement rate: 13.5%

Reach: 1,073

Impressions: 1,161
Engagement rate: 1.86%

Reach: 659

Impressions: 659
Engagement rate: 22.9%



Twitter Insights
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Top Posts

Impressions: 184 Impressions: 171 Impressions: 159



Instagram Insights
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Top Posts

Impressions: 1,531

Reach: 1,253
Likes: 33

Impressions: 1,114

Reach: 993
Likes: 37



LinkedIn Insights

14

Top Posts

Impressions: 4,556

Clicks: 284
Engagement rate: 10.5%

Impressions: 2,900

Clicks: 233
Engagement rate: 11.4%

Impressions: 2,477

Clicks: 808
Likes: 85


