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Monthly Media Report



Earned Media Dashboard
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Total Media Placements

563

Total Reach 

956.4M

Total Media Value 

$8.8M

Top 5 Local Media Outlets

1. NBC 5 Chicago
2. CBS 2 Chicago
3. WBBM Radio
4. WBEZ Radio
5. WGN



Media Dashboard
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Media by Outlet Type

8%

5%

11%

76%

Print Radio Television Web

Most Common Topics

1. Cook County Health Brand Refresh
2. CountyCare Recognition
3. COVID and Flu Vaccine Update
4. COVID News
5. Cancer Birthday Screenings 



Top Headlines
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Stroger Hospital trauma unit partners 
with the Navy for first-of-its-kind 
program

Why Am I Always Cold? 8 Possible 
Reasons 

Condado Cook impulsa la vacunación 
contra el COVID-19 y la influenza

Health care workers celebrate with 
new mural

Abortion took center stage during the 
DNC. But here's why access could be 
in jeopardy.

Get your shots now, officials urge: 
COVID-19, flu season 'already looking 
serious' 

Cook County to offer residents free 
cancer screenings around birthdays 

Pregnant migrants balance journey to 
childbirth, asylum 

CountyCare Earns Prestigious Four-
Star Rating from NCQA 

Chicago health system unveils new logo 



Top Source Competitor Report
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Share of Voice by Percentage

Cook County Health UIC Hospital

Northwestern Medicine University of Chicago

Rush Hospital

Top Content

Top Article by Reach Top Article by Social Volume

How Cook County Health compares to area hospitals in media coverage by top local outlets 



Flu and COVID Vaccine Press Conference
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26 media placements
Potential reach: 58.7K individuals
Advertising value equivalency: $543.4K



Social Media Report



Social Media Summary
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During August 19 – September 22, 2024, the communications team posted content on Facebook, Twitter, Instagram and 
LinkedIn for Cook County Health.

• ​Facebook – 58 posts
https://www.facebook.com/Cookcountyhhs/

• Twitter – 53
https://twitter.com/CookCtyHealth

• Instagram – 51 posts (includes stories and IGTV) 
https://www.instagram.com/cookcountyhealth/

• LinkedIn – 51 posts
https://www.linkedin.com/company/cook-county-health/

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary

10

Twitter Facebook 

• Impressions: 4.8K
• Post Link Clicks: 29 (up 190%) 
• Engagements: 88 (up 29%) 
• Followers: 4,800

• Total impressions: 37.8K
• Post engagement: 2.3K 
• Post reach: 10.4K
• Page followers: 9,017 (up 76 from last month)

LinkedIn Instagram

• Impressions: 39K 
• Page Views: 2.3K 
• Engagements: 3.8 K (up 5%) 
• Followers: 14.7K (up 2%)

• Impressions: 15.2K 
• Engagement: 328
• Profile visits: 448 (up 26%) 
• Followers: 3,633(up 67)

(In comparison to last year during the same time period)



Facebook Insights
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Top Posts

Reach: 1,418
Impressions: 1,449
Engagement rate: 18.3%

Reach: 1,073
Impressions: 1,161
Engagement rate: 1.86%

Reach: 659
Impressions: 659
Engagement rate: 22.9%



Twitter Insights
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Top Posts

Impressions: 222 Impressions: 151 Impressions: 147



Instagram Insights
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Top Posts

Impressions: 830
Reach: 804
Likes: 51

Impressions: 2,087
Reach: 2,049
Likes: 17



LinkedIn Insights
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Top Posts

Impressions: 3,768
Clicks: 1,123
Engagement rate: 31.7%

Impressions: 2,846
Clicks: 436
Engagement rate: 17.3%

Impressions: 2,779
Clicks: 122
Likes: 112
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