
Media Dashboard
Insights and Activity Report
June 24 – July 21, 2024



June 24 – July 21, 2024

Monthly Media Report 



Earned Media Dashboard: June 24 – July 21, 2024
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Total Reach 

232.9M

Total Media Value 

$3.7 Million

Total Media Placements

92

1. WBEZ
2. Chicago Tribune
3. Fox 32 Chicago
4. NBC 5 Chicago
5. WGN
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Print Radio Television Web
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Media Dashboard: June 24 – July 21, 2024
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1. DNC planning
2. Heat safety

3. COVID
4. Community outreach



Top Headlines
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Chicago trauma unit says declaring gun 
violence a public health crisis is 
overdue

From regular doctor visits to injured 
protesters, here’s how Chicago’s hospitals 
are preparing for the DNC 

Dengue Fever Is Rising in the US. Should You Be 
Concerned About Your Mosquito Bites? 

Se acercan temperaturas que se 
sienten como 105 grados con 
posibilidades diarias de tormentas 
para Chicago 

Cook County Health’s Stroger Hospital 
Recognized by U.S. News & World Report 

COVID symptoms summer 2024: What 
to watch for as new variants rise, 
spread 

Low-income immigrants over 42 may need 
to renew their health insurance 

Unregulated Delta-8 weed poses 
health risk: 'It turned our lives upside 
down' 



Top Source Competitor Report
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June 24 – July 21, 2024

Social Media Report



Social Media Summary

During June 24 – July 21, 2024, the communications team posted content on Facebook, Twitter, Instagram and 

LinkedIn for Cook County Health.

Facebook – 42 posts

https://www.facebook.com/Cookcountyhhs/

Twitter – 40

https://twitter.com/CookCtyHealth

Instagram – 42 posts (includes stories and IGTV) 

https://www.instagram.com/cookcountyhealth/

LinkedIn – 41 posts

https://www.linkedin.com/company/cook-county-health/
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June – July Activity

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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As of July 22 (In comparison to last year during the same time period)

Twitter Facebook 

• Impressions: 5.5K
• Post Link Clicks: 16
• Engagements: 68
• Followers: 4,800 (up 23)

• Total impressions: 313K (up 8%)
• Post engagement: 4.9K (up 20%)
• Post reach: 185K (up 103%)
• Page followers: 8,941 (up 113 from last month)

LinkedIn Instagram

• Impressions: 35K 
• Page Views: 1.8K 
• Engagements: 2.7K 
• Followers: 14.2K (up 18)

• Impressions: 14.8K 
• Engagement: 392
• Profile visits: 461
• Followers: 3,566(up 92)



Facebook
June 24 – July 21, 2024
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Top Performing Posts (Organic)
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Top Performing Posts (Boosted)



Summer Safety Facebook Live
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Facebook Benchmarking
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Twitter
June 24 – July 21, 2024
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Top Performing Posts



Instagram
June 24 – July 21, 2024
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Top Performing Posts



LinkedIn
June 24 – July 21, 2024
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Top Performing Posts
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