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Monthly Media Report 
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Total Reach 

668.8 Million

Total Media Value 

$6.2 Million

Total Media Placements

82

1. CBS Chicago
2. Chicago Tribune
3. WGN
4. ABC 7 Chicago
5. Chicago Defender
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1. New Arrivals healthcare
2. Provident Hospital 

History
3. COVID
4. Behavioral Health 

Summit



Top Headlines
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Doctors Say We’re Not in the Clear 
from COVID

Copays take effect for Illinois immigrant 
health programs as cost estimates decline 

36 hospitals and health systems with great 
diabetes and endocrinology programs | 2023 

Covid-19 and flu cases surge locally, 
RSV on the decline 

Crain's Chicago Business 2024 Who's Who 

Health experts concerned that falling 
measles vaccination rates in Illinois and 
Chicago area schools may be putting 
students at risk 

Cook County Leaders Gather to Discuss 
Behavioral Health Strategies

Chicago area hospitals maintain mask 
mandates amid spread of respiratory 
illnesses
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Media Benchmarking (Major Chicago Outlets)
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Facebook Benchmarking
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January 15 – February 18, 2024

Social Media Report



Social Media Summary

During January 15 – February 18, 2024, the communications team posted content on Facebook, Twitter, 

Instagram and LinkedIn for Cook County Health.

Posts included content such as COVID-19, interviews with local media, recognition for physicians, staff and the 

hospital, and health tips.

Facebook – 64 posts

https://www.facebook.com/Cookcountyhhs/

Twitter – 71

https://twitter.com/CookCtyHealth

Instagram – 66 posts (includes stories and IGTV) 

https://www.instagram.com/cookcountyhealth/

LinkedIn – 58 posts

https://www.linkedin.com/company/cook-county-health/
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January – February Activity

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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As of February 19

Twitter Facebook 

• Impressions: 8.8K
• Post Link Clicks: 21
• Engagements: 114 (up 4%)
• Followers: 4,742 (up 36)

• Total impressions: 38.8K (up 1%) 
• Post engagement: 2.8K (up 9%)
• Post reach: 10.1K (up 12%)
• Page followers: 8,659 (up 48)

LinkedIn Instagram

• Impressions: 60.4K (up 11%) 
• Page Views: 2.7K (up 41%) 
• Engagements: 6.3K (up 34%) 
• Followers: 12.8K (up 251)

• Impressions: 20.2K
• Engagement: 663
• Profile visits: 427
• Followers: 3,361 (up 20)



Facebook
January 15 – February 18, 2024
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Top Performing Posts



Twitter
January 15 – February 18, 2024
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Top Performing Posts



Instagram
January 15 – February 18, 2024
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Top Performing Posts



LinkedIn
January 15 – February 18, 2024
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Top Performing Posts
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