
Media Dashboard
Insights and Activity Report
February 19 – March 17, 2024



February 19 – March 17, 2024

Monthly Media Report 



Earned Media Dashboard: February 19 – March 17, 2024
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Total Reach 

1.9 Billion

Total Media Value 

$17.3 Million

Total Media Placements

678

1. WBBM Radio
2. NBC 5 Chicago
3. Chicago Tribune
4. WGN Radio
5. CBS 2 Chicago
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Media Dashboard: February 19 – March 17, 2024
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1. Measles
2. Stronger Together Grant 

Initiative
3. Opioid Outreach Van
4. New Arrivals Healthcare

5. General Wellness Topics



Top Headlines
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A CDC Team Joins the Response to 
Eight Measles Cases in a Chicago 
Shelter for Migrants

Cook County launches mobile overdose 
prevention outreach van

How Repeat Covid Infections Can Harm Your 
Health

Ask a doc: ‘What causes hiccups, and 
how can I get rid of them?'

Cook County putting $45M of ARPA funds 
into mental health equity, overdose outreach

Cook County Health Offering $44M to 
Behavioral Health Programs

Habilitan furgoneta móvil para prevenir 
sobredosis de opioides en el condado de 
Cook

El Congresista García y la Senadora 
Estatal Celina Villanueva se reúnen con 
Defensores de Salud Reproductiva



Press Conferences
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Cook County Health to Award $44M  

in Behavioral Health Care Grants

March 6, 2024

Cook County Health Celebrates Launch

of Mobile Opioid Overdose Outreach Van

March 7, 2024



Communications Response to Measles
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Exposure Letter to Patients

Communication to Staff

Clinic SignageCommunity and Media Notification Social Media Outreach Staff Resources

Facebook Metrics
• Impressions: 20, 181
• Reach: 12,333

• Clicks: 549
• Calls to Vaccine hotline: 136 

Media (564 stories)
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Facebook Benchmarking
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February 19 – March 17, 2024

Social Media Report



Social Media Summary

During February 19 – March 17, 2024, the communications team posted content on Facebook, Twitter, Instagram 

and LinkedIn for Cook County Health.

Posts included content such as COVID-19, interviews with local media, recognition for physicians, staff and the 

hospital, and health tips.

Facebook – 63 posts

https://www.facebook.com/Cookcountyhhs/

Twitter – 63

https://twitter.com/CookCtyHealth

Instagram – 65 posts (includes stories and IGTV) 

https://www.instagram.com/cookcountyhealth/

LinkedIn – 60 posts

https://www.linkedin.com/company/cook-county-health/
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February – March Activity

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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As of March 19

Twitter Facebook 

• Impressions: 8.9K (up 44%)
• Post Link Clicks: 29 (up 107)
• Engagements: 131 (up 60%)
• Followers: 4,750 (up 8)

• Total impressions: 98.9K (up 200%) 
• Post engagement: 5K (up 94%)
• Post reach: 44.4K (up 332%)
• Page followers: 8,721 (up 62)

LinkedIn Instagram

• Impressions: 59.7K (up 39%) 
• Page Views: 2.5K (up 14%) 
• Engagements: 6.8K (up 54%) 
• Followers: 13.1K (up 328)

• Impressions: 20.2K (up 31%) 
• Engagement: 730 (up 33%) 
• Profile visits: 583 (up 74%) 
• Followers: 3,404 (up 43)



Facebook
February 19 – March 17, 2024
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Top Performing Posts (Organic)
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Measles Posts (Boosted)

Metrics

Reach: 8K
Impressions: 12.1K

Metrics

Reach: 5.6K
Impressions: 8.2K
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Facebook Live for American Heart Month

Metrics

Reach: 15K
Impressions: 26.9K
Reactions: 106
Minutes 
Watched:6K 



Twitter
February 19 – March 17, 2024
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Top Performing Posts



Instagram
February 19 – March 17, 2024
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Top Performing Posts



LinkedIn
February 19 – March 17, 2024
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Top Performing Posts
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