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Monthly Media Report




Earned Media Dashboard: April 22 — May 26, 2024

. Q Top 5 Local Media Outlets
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Media Dashboard: April 22 — May 26, 2024
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Top Headlines

Cook County Health Celebrates the
Launch of Robotic Surgery

Cook County Health’s Correctional
Health Program at Cook County Jail
Accredited for Quality Health Care
Services

Sobriety Is Personal, but Talking

‘VCI I +g00d About It Can Be Incredibly Healing—

Here’s How To Get the Conversation
Started With Loved Ones

ms Numerous local hospitals receive ‘A’
safety gradein recent rankings as

CHICAGO others drop from previous spots

COOK COUNTY
3 HEALTH

@CBS NEWS

CHICAGO

@CBS NEWS

CHICAGO

CHICAGO’S VERY OWN

WGNF2

Stroke Awareness Month: The signs and
risk factors for a stroke

Concerns about COVID-19increase due to new
variants

Why do Black women have the highest death
rates for most cancers?

Cook County Health Nurse Honored for
Efforts that Helped Save a Life



Launch of Total Health Talks Podcast
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Social Media Report




Social Media Summary
April — May Activity

During April 22 — May 26, 2024, the communications team posted content on Facebook, Twitter, Instagram and
LinkedIn for Cook County Health.

Facebook — 68 posts
https://www.facebook.com/Cookcountyhhs/

Twitter — 67
https: //twitter.com /CookCtyHealth

Instagram — 65 posts (includes stories and IGTV)
https: //www.instagram.com/cookcountyhealth/

LinkedIn — 62 posts
https://www.linkedin.com/company/cook-county-health/
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https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/

Social Media Summary

As of May 28 (In comparison to last year during the same time period)

Twitter Facebook

* Impressions: 8.1K » Total impressions: 96.8K (up 4%)

« Post Link Clicks: 17 * Post engagement: 4.0K (up 45%)

- Engagements: 110 * Postreach: 22.6 K

«  Followers: 4,777 (up 18) « Page followers: 8,828 (up 59 from last month)
LinkedIn Instagram

» Impressions: 59.1K (up 16%) * Impressions: 18.2K

- Page Views: 2.7K - Engagement: 649

- Engagements: 5.5K (up 71%) * Profile visits: 656 (up 5%)

 Followers: 13.7K (up 381) « Followers: 3,474 (up 36)
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Facebook |nsights
April 22 - May 26,2024

Top Performing Posts (Organic)
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Facebook |nsights
April 22 - May 26,2024

Top Performing Posts (Boosted)
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Mental Health Awareness Facebook Live
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Twitter |nsights
April 22 - May 26,2024

Top Performing Posts

GENERAL METRICS
365 3 1
Impressions Engagements Likes GENERAL METRICS
325 5 2
1 0 Impressions Engagements Likes
Retweets Replies 1 0
Retweets Replies
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|nstagram |nsights
April 22 - May 26, 2024

Top Performing Posts
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GENERAL METRICS
80 S 13.61%
Likes Comments Eng. Rate
--- 2
Video Views Saves
REACH & IMPRESSIONS
607 632
Reach Impressions

GENERAL METRICS
12 1
Likes Comments
Video Views

REACH & IMPRESSIONS

572

Reach

2.3%
Eng. Rate

1

Saves

610

Impressions

17
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LinkedIn |nsights
April 22 - May 26, 2024

Top Performing Posts

COOK COUNTY
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GENERAL METRICS

155 36

Likes Comments

6.15%

Engagement Rate

4 179

Shares Clicks

6,077

Impressions

GENERAL METRICS
68 0 9 419
Likes Comments Shares Clicks
11.24% 4,412
Engagement Rate Impressions

19
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