
Insights and Activity Report

Media Dashboard

November 18 – December 11, 2024



Monthly Media Report



Earned Media Dashboard
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Total Media Placements

81

Total Reach 

368M

Total Media Value 

$3.4M

Top 3 Local Media Outlets

1. WBBM Radio
2. WBEZ Radio
3. Univision



Media Dashboard
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Media by Outlet Type

5%

37%

35%

23%

Print Radio Television Web

Most Common Topics

1. Maternal Health and Doulas
2. Cold Weather
3. Budget updates 



Top Headlines

5

New CEO of Cook County Health details 
plans for growth: Crain's Daily Gist 
podcast 

How to manage stress eating during 
the holidays 

Free doula care to become available 
for pregnant Cook County Health 
patients in January 

Concientización sobre el sida: la 
importancia de la detección y la 
medicación temprana

Arctic cold front hitting Chicago area; 
Wind chills to sit below zero

Programa Gratuito de Doulas en el 
Condado de Cook 

IDPH warns of whooping cough 
increase as cases reach levels not 
seen in 20 years 

Cook County opens observation beds at 
Provident Hospital 



Doula Press Conference
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48 media placements
Potential reach: 222.1M individuals
Advertising value equivalency: $2.1M



Top Source Competitor Report
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Share of Voice by Percentage

Cook County Health UIC Hospital

Northwestern Medicine University of Chicago

Rush Hospital

Top Content

Top Article by Social Echo
Article from the source with most monthly visitors.

Top Article by Reach & Volume
Article with most republishes.

How Cook County Health compares to area hospitals in media coverage by top local outlets 



Social Media Report



Social Media Summary
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During November 18 – December 11, 2024, the communications team posted content on Facebook, Twitter, Instagram and 
LinkedIn for Cook County Health.

• Facebook – 31 posts
https://www.facebook.com/Cookcountyhhs/

• Twitter – 34
https://twitter.com/CookCtyHealth

• Instagram – 33 posts (includes stories and IGTV) 
https://www.instagram.com/cookcountyhealth/

• LinkedIn – 32 posts
https://www.linkedin.com/company/cook-county-health/

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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Twitter Facebook 

• Impressions: 4.7K
• Post Link Clicks: 17
• Engagements: 56 
• Followers: 4.7K

• Total impressions: 36.9K (up 20%)
• Post engagement: 3.2K (up 10%)
• Post reach: 17.0K
• Page followers: 9,110 (up 14 from last month)

LinkedIn Instagram

• Impressions: 40.7K
• Page Views: 2.1K (up 4%)
• Engagements: 2.6K
• Followers: 15.4K (up 1%)

• Impressions: 21.2K (up 41%)
• Engagement: 587 (up 29%) 
• Profile visits: 472 (up 5%) 
• Followers: 3,709 (up 29)

(In comparison to last year during the same time period)



Facebook Insights
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Top Posts

Reach: 7.0K
Impressions: 10.5K
Video Views: 7.2K

Reach: 3.5K
Impressions: 3.7K
Engagement rate: 19.6%



Twitter Insights
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Top Posts

Impressions: 2.2K Impressions: 167



Instagram Insights
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Top Posts

Impressions: 2.2K
Reach: 1.9K
Likes: 76

Impressions: 1.8K
Reach: 1.4K
Likes: 56



LinkedIn Insights
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Top Posts

Impressions: 4.4K
Likes: 177
Engagement rate: 10%

Impressions: 2.9K
Clicks: 462
Engagement rate: 18.8%
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