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Doctor of the Year 
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Dr. Ashlea Winfield 

Emergency Medicine Physician,

Assistant Program Director, Simulation Lab



ACRES Community Clinic
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Joyce Ogunti

Nurse, Emergency Department, Stroger Hospital



Media Dashboard
Insights and Activity Report

February 18 – March 21, 2022



Earned Media Dashboard: March 22 – April 24, 2022
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Total Reach 

1.6 Billion People

Total Media Value 

$14.9 MillionTotal Media Placements

402

Top 5 Local Media Outlets
1. WBBM Radio
2. NBC 5 Chicago
3. WTTW
4. Daily Herald
5. Chicago Tribune



21%

25%

28%

26%

Print Radio Television Web
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Media Dashboard: March 22 – April 24, 2022
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Most Common Topics

1. COVID Guidance
2. COVID Updates
3. COVID boosters
4. COVID therapeutics
5. COVID and equity

Media Outlet Type



Recent Cook County Health COVID-19 Media Coverage
19,789 Media Hits on COVID-19 since February 2020

Chicago, Cook County Contact 
Tracing Shifts to Target High-Risk, 
Unusual COVID-19 Cases

How funding cuts for COVID-
19 tests and treatments could 
worsen health disparitiesWhat are the Symptoms of the 

Omicron Subvariant BA.2? Here's 
What Experts Say So Far 

Infectious disease expert weighs 
in on approval of additional 
COVID booster for some 
Americans

¿Cuáles son los síntomas de la 
subvariante BA.2 de Ómicron? Lo que 
dicen los expertos

What will spiral of latest 
COVID-19 variant abroad 
mean for Illinois?

COVID Funding Is Falling 
Short for the Uninsured



March 22 – April 24, 2022

Social Media Report



Social Media Summary

During March 22 – April 24, the communications team posted content on Facebook, Twitter, Instagram and 
LinkedIn for Cook County Health.

Posts included content such as COVID-19, interviews with local media, recognition for physicians and the 
hospital, and health tips.

Facebook – 54 posts
https://www.facebook.com/Cookcountyhhs/

Instagram – 53 posts (includes stories and IGTV) 
https://www.instagram.com/cookcountyhealth/

Twitter – 69
https://twitter.com/CookCtyHealth

LinkedIn – 37 posts
https://www.linkedin.com/company/cook-county-health/
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March – April Activity

https://www.facebook.com/Cookcountyhhs/
https://www.instagram.com/cookcountyhealth/
https://twitter.com/CookCtyHealth
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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As of April 24

Twitter Facebook 
• Impressions: 30.2K (up 38%)
• Profile visits: 3.9K
• Engagements: 579
• Followers: 4,480

• Total impressions: 83.7K (up 31%)
• Post engagement: 3.1K
• Page views: 4K (up 101%)
• Page followers: 7,635 (up 21)

LinkedIn Instagram
• Impressions: 60.3K (up 20%)
• Page Views: 1.9K (up 9%)
• Followers: 8K (up 225)

• Impressions: 20.4K
• Engagement: 681
• Profile visits: 627
• Followers: 2,768 (up 40)



March 22 – April 24, 2022

Facebook
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Top Performing Posts

Facebook Insights
March 22 – April 24, 2022



March 22 – April 24, 2022

Twitter
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Twitter Insights
March 22– April 24, 2022

Top Performing Posts



March 22 – April 24, 2022

Instagram
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Instagram Insights
March 22 – April 24, 2022

Top Performing Posts



17

Instagram Insights
March 22 – April 24, 2022

Top Performing Posts
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Instagram Insights
March 22 – April 24, 2022

Top Performing Stories



March 22 – April 24, 2022

LinkedIn
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LinkedIn Insights
March 22 – April 24, 2022

Top Performing Posts


